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Penelitian ini bertujuan untuk: (a) menjelaskan pengaruh perceived risk 
terhadap intensi bertransaksi menggunakan internet (intention to transact) 
pada Distarra Online di Surabaya, (b) menjelaskan pengaruh kemudahan 
menggunakan internet (perceived ease to use) dan manfaat (perceived 
usefulness) terhadap intensi bertransaksi menggunakan internet (intention to 
transact) pada Disctarra Online di Surabaya. 
Hasil penelitian ini menunjukkan bahwa hipotesis penelitian pertama 
yang menyatakan bahwa perceived risk berpengaruh terhadap intensi 
bertransaksi menggunakan internet (intention to transact) pada Disctarra 
Online di Surabaya diterima karena hasil pembuktian statistik menunjukkan 
bahwa nilai thitung>ttabel. Hipotesis penelitian kedua menyatakan bahwa 
kemudahan menggunakan internet (perceived ease to use) berpengaruh 
terhadap intensi bertransaksi menggunakan internet (intention to transact) 
pada Disctarra Online di Surabaya tidak diterima karena hasil pembuktian 
statistik menunjukkan bahwa nilai thitung<ttabel. Hipotesis penelitian ketiga 
menyatakan bahwa manfaat yang diterima (perceived usefulness) 
berpengaruh terhadap intensi bertransaksi menggunakan internet (intention 
to transact) pada Disctarra Online di Surabaya diterima karena hasil 
pembuktian statistik menunjukkan bahwa nilai thitung>ttabel. 
 





ACCEPTANCED TECHNOLOGY VARIABLES INFLUENCE THE 
MODEL AND RISK OF INTENT TO PURCHASE ONLINE ON 
DISCTARRA ONLINE 
 
This study aims to: (a) describe the influence of perceived risk on 
transaction intentions to use the Internet (intention to transact) at Distarra 
Online in Surabaya, (b) describes the influence of the ease of using the 
Internet (perceived ease to use) and benefits (perceived usefulness) of the 
intention transactions using the Internet (intention to transact) at Disctarra 
Online in Surabaya. These results indicate that the first research hypothesis 
stated that perceived risk affects the intention to trade using the Internet 
(intention to transact) on the Surabaya Online Disctarra accepted because 
the statistical evidence indicates that the value of thitung> ttabel. The 
second research hypothesis stated that the ease of using the Internet 
(perceived ease to use) affect the intention to trade using the Internet 
(intention to transact) at Disctarra Online in Surabaya are not accepted 
because the statistical evidence indicates that the value of thitung 
<ttabel. The third research hypothesis stated that the benefit received 
(perceived usefulness) effect on intentions to trade using the Internet 
(intention to transact) on the Surabaya Online Disctarra accepted because 
the statistical evidence indicates that the value of thitung> ttabel. 
 
Keywords: intention to transact, perceived risk, perceived ease to use 
 
 
 
 
 
 
